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Mathieu Riviere, Senlor Industrlal DeS|gner
Electrolux Group Design

’ E] Electrolux



Copenhagen, July 2013,
One week with an International Workshop

Comfort in Living objective is to develop saanINNOVATION
concepts for multi-functional kitchen that _ ‘
improve quality of life for seniors at home 3Q@C A M P

or in homes for elderly.

One opportunity for sharing

valuable knowledge,
and learning from partners,
and young designers...




Designers and Companies collaborates,
sharing a User-Centered Design approach.
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Meet the Designers of team “B™ !



Who is Aima?

What does she do every day?

What does she would like to do ?
How can we help her in the daily life?
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The “Consumer Journey Understanding”
highlight the Pain points of Alma



Key Partners @ Key Activities ﬁ Value Propositions @ Cuistorrier Rel

. of the Business Group for the designers to work with,

LAUNCH OF Tre WELCOME TO'HE _
hfcmig. ACTIVITY, ( ; not only through a business model.
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Key Resources
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Cost Structure

PRODUCTION

Business group and Designers
meet around a Design-Brief
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individuals..



COOKING
ACADEMY

GROWS WITH YOU

. and deliver a global solution,
all aligned with the Business-Brietf.



A design workshop is a fantastic opportunity
to know each other!
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Thank you!




